
Disadvantaged Business Enterprise  
Program Under Attack Again!by Ezekiel Patten, Jr. 
As the saying goes, “A luta continua”. The battle for a fair share of federal contracting dollars 

rages around us again.  Many of you are aware of the slow and torturous death of affi rmative action 

programs, the existence of which has been challenged virtually from the time they were established. 

Ongoing efforts to modify requirements of affi rmative action programs, including some to reduce the 

eligible number of participants, have changed the rules by administrative actions, congressional ac-

tions or court rulings such as, Richmond v. J.A. Croso Co. [1998], Adarand Constructors, Inc. v. Pena 

[1995], and Western Paving v. WSDOT [2003].

Years ago, Congress declared 
there was clear evidence that the 
playing fi eld in the fi eld of construc-
tion was unlevel.  Thus, specifi c goals 
were set in place and all fi fty states 
were mandated to adhere to the new 
provisions.  Those efforts are called 
race-conscious measures. Congress 
mandated each state to design pro-
grams for the bidding process in or-
der to ensure full, fair and equal op-
portunity for all contractors.  Congress 
also declared that evidence to support 
these programs would be reviewed on 
an on-going basis. The California State Department of 

Transportation (Caltrans) administers 
federal funds awarded by the Federal 
Highway Administration.  To ensure 
participation is fair, Caltrans’ Division 
of Local Assistance Disadvantaged 
Business Enterprise Program (DBE) 
is the entity responsible for monitoring 
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Event Management:“What Will You Do This Year?” 

A new year causes us to refl ect on unfulfi lled 

goals.  Most people don’t plan to fail, they just fail 

to plan.  So let’s get out our pen and pad and lay 

out our business goals for 2006.  This includes 

the meetings, conferences, seminars, and special 

events we want to hold during the year.  Glance 

over the entire year and focus on just one function 

per quarter.You may be thinking, I have a small business 

with a small budget.  How will I be able to make 

it all come together?  Remember,  if you plan to 

grow, you must expand your horizon and think 

about what is possible.  It will be important for you 

to have meetings with your staff and those that 

support your business periodically throughout the 

year.  At these meetings, have incentives where if 

you meet your numbers or goals, everyone ben-

efi ts. This will keep people motivated. If you need 

help with these meetings, bring in an expert.
Secondly, if you can’t think of a reason to have 

a gathering, tie it to a holiday or season.  For ex-

ample, during February, you may hold an offi ce 

“Open House” inviting people to stop by.  Your 

theme can be “We love you for supporting our 

business.”  If you are in the Tax fi eld, during the 

month of April, you may do a reception celebrat-

ing the end of another tax season.  Again, this is 

where an expert can come in and help you defi ne 

what works best for your situation.

Wendy Gladney Brooks
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Reach Thousands of 
Southern California’s 
Most Infl uential
African Americans
YOUR LINK TO BLACK BUSINESS ENTERPRISE
IN SOUTHERN CALIFORNIA

The Black Business Association, SBA 2007 Journalist of the Year, is 
pleased to invite you to be an integral part of our publication. Black 
Business News - Your Link to Black Business Enterprise in 
Southern California. The Black Business News is the offi cial voice 
through which public and private entities advertise contract opportunities 
available to black business enterprise. Gain access to a highly affl uent 
target market via outreach and advertising opportunities.

 •Outreach to Black Businesses
 •Advertorial/Feature Story Advertising
 •Profi les and Business Listings
 •Classifi ed Ads and Bid Opportunities

Our readers are BBA members, Black business owners, corporate 
buyers, prime contractors, community organizations and elected 
offi cials, who all turn to the Black Business News for business 
development news and information to take their businesses to the 
next level of profi tability and success! Don’t be left out of this door-
opening publication.

Reserve Your Ad Space Today!
Call (323) 291-9334

Deadline: Every third Friday of the Month!
50% Discount for Regular Financial BBA Members

Advertising Opportunities  1x   3x    6x     12x
Full Page Color w/Feature Story  $2,500   $2,250
Full Page Color    $2,000   $1,800   $1,600    $1,400
Full Page B/W    $1,500   $1,400   $1,300    $1,200
Half Page Color w/Feature Story $1,250   $1,200   $1,150    $1,100
Half Page Color    $1,000   $   875   $   825    $   775
Half Page B/W    $   750   $   725   $   700    $   675
Quarter Page Color   $   500   $   450   $   400    $   350
Quarter Page B/W   $   350    $   300   $   250    $   200
Eighth Page Color   $   350   $   300   $   250    $   200
Eighth Page B/W   $   250    $   225   $   200    $   175
Business Card Ad/Listing  $   125   $   100   $     80    $     60
RATES SUBJECT TO CHANGE  For more information contact: Earl “Skip” Cooper, II at 323-291-9334  E-mail: bbala@earthlink.net

Black
  BusinessNews

Ad Type Measurements
Full Page 10.25”x12.75”
Half Page 10.25”x  6.75”
Half Page   5.00”x12.75”
Quarter Page   5.00”x  6.75”
Eighth Page   5.00”x  3.00”

U.S. Small Business Administration
 2007 AWARD WINNER! 
“Journalist of the Year”


